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Abstract

Based on the case study of the pedagogical practices of the School of Communication of
Hong Kong Baptist University, this paper scrutinizes how teaching of media and com-
munication keeps pace with the rapid changes of the media industry and social realities
under the impact of technological advancement, and in particular artificial intelligence.
From the perspective of the sociology of knowledge, we analyse the transformations and
evolutions in media and communication education during the three stages of the develop-
ment of the School, starting from balancing ‘Skills’ and ‘Principles’, namely the struggles
between practice-driven teaching and theory-based teaching, to the paradigm shift with the
dominance of new knowledge and curriculum design that creates synergy of teaching and
technology. Apart from theoretical and practical implications on media and communication
education, the study suggests a new balance in the new paradigm.
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Introduction

From its infancy to adulthood, the me-
dia industry has undergone perpetual and
continuous evolutions and developments.
It has met with unprecedented changes
since the emergence of Internet technol-
ogy in the twentieth century. With a tech-
nological basis on deep neural networks
and interdisciplinary combinations of big
data, cloud computing, and mobile Inter-
net, the rapid development of artificial
intelligence has reshaped and reconstruct-
ed the media industry and simultaneously
questioned and challenged the ethical
foundation of journalistic professional-
ism.

In such a context, the teaching of me-
dia and communication has to keep pace
with the rapid changes of the media in-
dustry under the impact of myriad techno-
logical developments. Furthermore, it sig-
nals the constant but stimulating debate
on whether the paradigms of media and
communication educators should be trans-
formed to keep up with the social and
industrial changes. The media education
in the past as the values and tradition of
this discipline conflicts with the dynam-
ics and transformations of technologies,
thus, to raise the pedagogical issue in the
discipline of the day—how to choose the

appropriate means to teach communica-

tion/media that strategically balance the
tradition and transformation.

The debate over the ways and means
of journalism and communication ped-
agogies can be traced back to the dis-
cussion of ‘Skills’ and ‘Principles’ fifty
years ago, namely the struggles between
practice-driven teaching and theory-based
teaching (Greenberg, 2007). Finally, the
consensus is tentatively achieved with
‘Principles’ overlaying ‘Skills’.

However, the focal point of media and
communication studies has shifted with
the dominance of technology in the com-
munication industry a decade ago, which
results in the debate on the paradigm shift
of teaching communication and media.
This means, broadly speaking, a new
way of thinking that is accompanied by
associated theories, rules, models and as-
sumptions is possible to take place and to
cause news practices in the field of media
education. It is important to note that the
paradigm shift in education includes oper-
ational changes, yet additionally ideologi-
cal and cultural changes at different levels
from individual, group to system (Cheng,
2015). Driven by the technological in-
novations along with the globalization
and changes in socio-economic context,
knowledge needs to be reconceptualised
when sociology is to make its potential

contribution to current debates about the
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curriculum and how it should be deliv-
ered.

The discussion about how techno-
logical revolution in the media industry
reconstructs the relationship between
‘Skills’ and ‘Principles’, is casting doubt
on whether it will lead to the emergence
of a new branch of the discipline, or a
thorough reformation of it. Akin to the
multifaceted development of mediated
communication, the development of me-
dia and communication pedagogy also
involves the interplay between theories
and practices with dynamics and flux. In
the context of technological advancement
of media and communication, should we
replace the existing knowledge system of
media and communication pedagogy with
the paradigmatic dominance of knowl-
edge in new technologies? The ‘Missouri
model’ from the Missouri School of Jour-
nalism has foregrounded the tradition and
profession of ‘hands-on’ in journalistic
practices, which has not changed over
time (Zhang & Li, 2019). In such a chal-
lenging time of teaching media and com-
munication, how could we implement the
paradigm shift in education realities?

The institutional development of jour-
nalism education in the Greater China
area is differentiated in their starting time,
with convergence and divergence in ped-

agogical modalities, enriching and diver-

sifying various characteristics. As part of
it, Hong Kong is characterized as a world
city and an information hub in Asia, with
a rapidly developing society, a free flow
of information, and excellent transpor-
tation facilities. Different media institu-
tions can report various social agendas
with diversity and plurality. Freedom of
speech and independent editorial policy
is the ethical foundation of media and
communication education, which has the
mission to nurture professional talents for
society and interact with the social reali-
ties actively, thus serving as the window
to social developments. Conversely, the
research on how the society has informed
media and communication studies con-
tributes to a better understanding of Hong
Kong media and communication educa-
tion.

This paper conducts a case study on
the pedagogical practices of the School
of Communication of Hong Kong Baptist
University. From the perspective of the
sociology of knowledge, this study aims
to analyze the development of media and
communication education in the new
context of social realities and media ecol-
ogy, and to investigate its challenges and
countermeasures, with an attempt to clari-
fy existing issues based on the changes of
knowledge system and the transformation
of the industry.
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Sociology of Knowledge and Media
and Communication Teaching

The sociology of knowledge is the
study of the relationship between human
thought and society, which originates from
sociology. It was pioneered by the philos-
opher Max Scheler and further developed
with its theoretical foundation built and
concreted by the sociologist Karl Mann-
heim. In Ideology and Utopia, Mannheim
(1936) developed the unique view that a
scope of social positions decides forms of
knowledge and that it is not conceivable to
compare points of view in terms of degrees
of truth-value.

As Merton (1968) stated, in any sociol-
ogy of knowledge, there are three crucial
areas: the social, knowledge and the re-
lationship which is held to exist between
these two. In short, it is an individual dis-
cipline dealing with the fundamental ques-
tions of individuals’ knowledge in human
society from the perspective of sociology.

The theory of sociology of knowledge
has been applied to pedagogical studies
since the late 1960s, simultaneously ex-
tending the studies of the sociology of edu-
cation. Such studies involve the connection
between knowledge and power, with an
attempt to explore how education process
has been influenced by politics, economy,
social class, and ideology (Apple, 1976;

Bernstein, 1971; Witty & Young, 1976).
In this respect, it investigates and critiques
the content and formulation of the curric-
ulum (Chen, 2000). Scholars maintain that
curriculum design aiming to deliver the
knowledge. Nonetheless, the process is im-
pacted by social structure and ideologies.
The sociology of knowledge and pedagogy
studies contribute to the formulation of a
critical perspective on curriculum design
and adjustment for these educators, shed-
ding light on the connection between so-
cial realities and curriculum development
(Zhou, 1995). Young (1971) demonstrates
that social construction rather than tak-
en-for-granted assumptions formulates the
knowledge of education, thus characterized
as dynamic and flux. The social changes
reshape the education, foregrounding the
pedagogical issues and challenges (Chen,
2006). Specifically, the social changes can
directly influence the content, methods,
intended teaching outcomes, teaching staff
and teaching equipment of media and com-
munication pedagogy (King, 1971).

In a nutshell, scholars in the field of
the sociology of educational knowledge
have undertaken inquiries and critiques
into the institutional curriculum content
from the perspectives of ideologies and
social structures (Toulmin, 1999; Dahlberg
& Popkewitz, 2000; Ball, 2008; Seddon,

2014), with less emphasis on integrating
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and analyzing the technological impact on
the educational knowledge, neglecting the
role of technological advancement in the
social development. However, knowledge
is in need of reconceptualization when the
social circumstance is to exert its poten-
tial influence on the current discussions
about the curriculum (Moore & Young,
2001). Thus, to fill the research gap, this
study aims to investigate the technologi-
cal impact and corresponding influence of
emerging knowledge system in the field
of the media and communication teach-
ing from the perspectives of sociology of
knowledge. In such a vein, it will also ex-
amine the transformations and evolutions

in practical paradigms.

Overview of Hong Kong Society and
the Case Study

Hong Kong Society
1. The Political System

Hong Kong was handed over from
the British colony and became a special
administrative region of the People’s Re-
public of China in 1997, and the Basic
Law came into effect at the same time. The
Basic Law is Hong Kong’s regional con-
stitutional document, which stipulates ‘one
country, two systems’, ‘Hong Kong people
ruling Hong Kong’ and a high degree of

autonomy in legal form. According to the
Basic Law, the previous capitalist system
and way of life shall remain unchanged
for 50 years. The rights and freedoms of
people in Hong Kong are based on the im-
partial rule of law and an independent ju-
diciary. The representative of Hong Kong
SAR is the Chief Executive, elected by a
broadly representative Election Committee
and appointed by the Central Government.
Under the representative government struc-
ture, the central level is the Legislative
Council, which is responsible for enacting
laws, approving public expenditures, and
monitoring the performance of administra-
tive agencies; at the regional level, there
are 18 district councils that provide opin-
ions on the implementation of policies in
their respective regions. Hong Kong has an
independent judicial authority responsible
for the execution of judicial work and trial
cases in accordance with the law. After the
reunification in 1997, Hong Kong society
has formed two major confrontational
forces around the preference for ‘one
country’ or respect for ‘two systems’. The
governance of the government has become
increasingly politicized, which stimulates
the democratic movement for universal
suffrage in 2014 and the Anti-Extradition
Law Amendment Bill Movement in 2019,
and the subsequent large-scale social con-
frontations until June 2020, causing the



110 Cong Chen & Yu Huang

National People’s Congress directly to
enact the National Security Law for Hong
Kong from the national level. Hong Kong

is facing enormous challenges.

2. The Education System

The development of higher education
(post-secondary education) system in Hong
Kong has a history of more than 100 years,
beginning with the establishment of the
University of Hong Kong in 1911. Hong
Kong’s education system changed from
cultivating elites in the 1980s, to fully in-
troduce the British higher education man-
agement system, to quasi-popularization in
the 2000s, and now it became a universal
higher education society in the 2010s (Hu,
2017).

Hong Kong universities have been
reluctant to conduct research studies in
the past. In the 1970s, higher education
in Hong Kong was about to be expand-
ed, and the community began to debate
whether the government should use gov-
ernment funds for research and develop-
ment; until the 1980s, the government still
rejected the establishment of a research
grant committee to allocate government
funding for universities and colleges for
research. Colleges and universities had to
apply for funding in a competitive man-
ner. The University Grants Committee
pointed out that at that time, the govern-

ment believed that scientific research in
universities was very expensive, and pri-
vate organizations could be responsible
for their own research and development
projects according to market conditions
(Hong Kong University Grants Com-
mittee, 1996). Until 1991, the Research
Grants Council was established to advise
the government on the academic research
needs of Hong Kong higher education
institutions, including the identification
of priority areas, so as to develop an ac-
ademic research foundation that can sus-
tain the thriving academic development
and meet the needs of Hong Kong society.
Additionally, through the higher education
institutions, the Research Grants Council
invites and accepts academic applications
for research grants and various postgrad-
uate applications for scholarships, and al-
locates funds provided by the government
through the UGC for research grants and
other related expenditures. At present, the
research work of higher education insti-
tutions in Hong Kong has become a com-
mon practice, and it is in the first echelon
in the global university competition.

3. The Economic Development

In the late 1960s when the Depart-
ment of Communication of Hong Kong
Baptist University was established, Hong
Kong began to experience the ‘economic
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take-off’, and the economy was devel-
oping towards diversification. In the past
half-century, Hong Kong’s economic de-
velopment can be divided into three main
stages (Zhang et al., 2009). The first stage
was from the 1950s to the 1970s, which
was also the stage when Hong Kong’s
economy took off after the war. During
this period, Hong Kong gradually trans-
formed from an entrepot to an industrial
city dominated by manufacturing. In the
1970s, Hong Kong’s economic structure
changed dramatically, with the average
growth rate of annual GDP reaching 9.1%,
which was the fastest growth rate among
newly industrialized countries and re-
gions in Asia (Liu, 2016). From the 1980s
to the 1990s, Hong Kong’s manufacturing
industry moved northward to the ‘Pearl
River Delta’ in Chinese mainland, and the
economy moved towards the financial in-
dustry. The high-end service industry has
transformed, and Hong Kong has become
a global financial and commercial centre
at this stage. After returning to China in
1997, it has continued to develop into a
high-value-added service industry and
has begun to act as a bridge linking the
Chinese mainland economy with interna-
tional financial and trade services. Hong
Kong’s economic development has begun
a new stage that is different from the time
before 1997.

4. The Development of the Media
Industry

Hong Kong has advanced communi-
cation technology and a developed media
industry. As of November 30, 2019, in ad-
dition to 82 daily newspapers and 531 peri-
odicals (including several electronic news-
papers), there are also three licensed local
free television program service and two
licensed local paid television program ser-
vice, 12 non-local licensed television pro-
gram service, one government-funded radio
stations, and two commercial radio stations
with licenses (Hong Kong Information
Services Department, 2019). Hong Kong is
the Asia-Pacific base for many internation-
al news agencies, global newspapers, and
overseas broadcasters and other media or-
ganizations, such as AFP, Bloomberg, Dow
Jones, Thomson Reuters, Financial Times,
Wall Street Journal, New York Times Inter-
national Edition, CNN, Channel News Asia,
etc. Due to its geographical location and
economic and political status, Hong Kong
has been valued by the international media,
the future trend ‘will only strengthen but
not weaken’, and the process of internation-
alization will accelerate (Liu, 2018). How-
ever, as Hong Kong society has become
increasingly politicized and confrontational,
the media’s space for autonomy has shrunk,
and the industry is facing a major reorgani-

zation and reshuffle.
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Case Study: School of Communication of
Hong Kong Baptist University

The history of journalism education in
Hong Kong is not long as the standardiza-
tion of journalism education began in the
1960s. The establishment of the School
of Communication of Hong Kong Baptist
University began with the first Department
of Communication founded in Hong Kong
in 1968, and was upgraded to an indepen-
dent college in 1991. It is one of the pio-
neers of communication education in Hong
Kong.

The word ¢ f# ¥ *is the Chinese trans-
lation of ‘Communication’ at the time. Ac-
cording to the explanation from Professor
Timothy Yu who was the founder of the
Department of Communication, the word
‘Communication’ was just introduced
into the Chinese world at that time, and
there was no unified translation. Professor
Yu believes that as physics is translated
as knowledge of matter, psychology is
translated as knowledge of mind, commu-
nicating should also have the knowledge
system. Therefore, he named ‘Communica-
tion’ as the knowledge of communicating.

The School of Communication of HKBU
currently consists of the School of Film,
the Department of Journalism, and the De-
partment of Communication, offering un-

dergraduate, postgraduate, advanced diplo-

ma and degree bridging courses. There are
more than 2,000 students and more than
150 faculty members. Its communication
courses have cultivated a large number of
practitioners in news communication, film
and television. In 2011, the HKBU School
of Communication was selected by the
news website Asian Correspondent as the
top ten journalism schools in the world for
Asian students, and also ranked in the fore-
front of the QS global subject rankings.
The following is an overview of the histo-
ry of HKBU School of Communication in
three stages.

1. 1968 to 1990: Truth is Virtue, Skills
first

In 1968, starting with a classroom of
tens of square meters, a new department of
Hong Kong Baptist College, the Depart-
ment of Communication, was established.
The department was not prospected highly
at the time, and it was even questioned
that it would create abundant of unem-
ployment among graduates. Unexpectedly,
more than one thousand application letters
were received in the end. After the written
examinations and interviews, 111 people
were admitted. The history of the school of
Communication began.

The founding dean of the School of
Communication is Professor Timothy Yu,
known as the ‘Father of Hong Kong Com-
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munication Education’. Professor Timothy
Yu believes Communication is a discipline
to teach theory and practice, whereas there
was no unified translation for the English
word ‘Communication’, as it was just in-
troduced to China. The School of Commu-
nication of HKBU thereupon introduced
the independent and brand new discipline
of communication to Hong Kong (Zhang,
2018). Before the establishment of the
School of Communication, a number of
tertiary or higher education institutions in
Hong Kong offered some media courses
(such as the Chinese University of Hong
Kong, Zhuhai College, etc.), but they were
all named as ‘news’ subjects, HKBU initi-
ated the new fields of mass communication
which include advertising, public relations,
film and television and etc. On the basis of
traditional journalism education, literature
and history, Professor Timothy Yu brought
elements from social science into com-
munication education, which marked that
Hong Kong’s communication education
has entered a new stage of formal educa-
tion. The Department of Communication
is designed as a four-year diploma course,
offering three majors in journalism, broad-
casting and public relations.

In 1973, the Department of Commu-
nication was revised into four specialties:
journalism, radio and television broad-

casting, public relations and advertising,

and media education. In 1987, the first
degree program, Bachelor of Social Sci-
ences (Honours) in Communication, was
launched. It followed the British university
model, changing the four-year undergradu-
ate programs to the three-year undergradu-
ate programs.

The Department of Communication at
that time focused on teaching and train-
ing, concentrating on cultivating students’
practical experience and professional
skills. The Department of Communication
opened up a new chapter for Hong Kong’s
traditional university education in 1971, by
encouraging students to publish two phys-
ical newspaper, ‘The Young Reporter’ in
English and ¢ #7 # A ’ in Chinese. These
two newspapers are the oldest and unin-
terrupted Chinese and English newspapers
for college students in Hong Kong, and it
has always been a platform for communi-
cation students to perform journalism prac-
tice. The positioning of these two physical
newspapers is not just a student newspaper
on campus, but a newspaper that reports
social events, including news, news fea-
tures, special reports and editorials. The
staffing plans and procedures are the same
as the official newspapers. Moreover, the
students also arrange the editing, shooting
and scheduling by themselves, the printing
was also settled by students, as the school

sets its own printing presses.
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After Professor Timothy Yu, the most
important founding father of Hong Kong
TV news, Mr. Raymond Wong took over
as the second head of the Department of
Communication in 1974. Mr. Raymond
Wong graduated from the Department of
Journalism of the University of Missouri
in the United States. He has worked as a
reporter and editor in many local newspa-
pers in the United States, and participated
in interviews on the Vietnam War. As a
media practitioner with both theory and
practical experience, Mr. Raymond Wong
brought the modern journalism theory and
practice into the Department of Communi-
cation, advocating an educational approach
that parallels learning and practice. Senior
media person Mr. Chang Kuo-sin served as
the third dean of the Department of Com-
munication from 1978 to 1985. He often
encourages students that Truth is virtue.
This sentence emphasizes that the com-
municators shoulders the responsibility of
seeking truth and morality, which later be-
came the motto for the school, which has
been passed down to this day. Mr. Chang
Kuo-sin also has rich experiences in jour-
nalism, journalism education, politics and
China reporting, and the entire depart-
ment’s teaching curriculum and teaching
are also practical at that time.

Media is a profession. From the es-
tablishment of the department in 1968 to

1990, the Department of Communication
of HKBU focused on professional skills
training and has trained a large number of
graduates to join Hong Kong media and
public relations agencies to promote the
development of the industry.

2. 1991 to 2014: Lead by Principles,
Balance Principles and Skills

After the Hong Kong Baptist College
began to receive government funding in
the 1980s, it gradually shifted to an educa-
tion model that emphasizes both teaching
and research. The School of Communica-
tion (department) also began to transform,
integrating the methods and results of
Western journalism education in educa-
tional culture, and gradually establishing a
suitable media education system in Hong
Kong society (Yu et al., 1998).

In 1991, the Department of Commu-
nication was upgraded to the School of
Communication, with three departments:
Film and Television, Journalism and Com-
munication. The first dean of the School
of Communication was Professor John
Lee Jellicorse. As a leader with academic
background, he bases the School of Com-
munication on a broader platform, com-
prehensively expands advanced degree
courses, and establishes a more complete
progression ladder.

Starting from the 1990s, the School of
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Communication started to transform and
develop in the direction of principles, of-
fering advanced degree courses, including
Master of Philosophy in Communication
(research), Doctor of Philosophy in Com-
munication (research), and Master of Arts
in Communication (part-time). Entering
the millennium, the college offers a full-
time Master of Arts in Communication,
a Master of Film, Television and Digital
Media Arts (three-year MFA), a Master of
Social Sciences in Media Management,
and a Master of International Journalism.
Among them, the Master of Social Scienc-
es in Media Management was established
in 2006, this course is the first of its kind
in the Asia-Pacific region. As for the Bach-
elor of Social Sciences (Honours) in Com-
munication, since 2004, it has offered five
major subjects, namely film and television,
digital image communication, journalism,
organizational communication and public
relations and advertising. In 2012, under
the new four-year undergraduate academ-
ic system, the college adjusted the major
subjects, divided into film and media art,
journalism, organizational communication,
public relations and advertising.

In 1994, Hong Kong Baptist College
was upgraded to Hong Kong Baptist Uni-
versity. The upgraded legislation states that
the future positioning of the university is
to pay equal attention to both teaching and

research. During the Baptist College peri-
od, teachers could ‘teach but not research’,
while teachers at Baptist University had
to ‘teaching and research’. The School of
Communication also needs to transform
to ‘emphasis on teaching and research’,
expand the degree courses after bachelor’s
degree, and improve the level of research.
Professor Leonard Chu, the second
dean of the School of Communication,
took office in 1995. Soon after he took
office, Professor Chu issued an open letter
mentioning that the School of Commu-
nication should learn from the School of
Communication of Stanford University,
which emphasizes theoretical research;
as well as the School of Journalism of
Columbia University, which is known for
practice. Professor Chu believes that the
School should attach importance to ac-
ademic theory, but not give up practical
teaching. He advocated the School and
various departments to host academic con-
ferences, encouraged and subsidized teach-
ers and graduate students to participate in
international academic conferences, and
invited the editor-in-chief of the Journal
of Commutation of the International Com-
munication Association (ICA) to visit and
share the experience in submission proce-
dures and selection of academic journals,
cultivating the academic atmosphere and

research atmosphere.
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In the field of research, the School of
Communication established the Media
and Communication Research Centre,
which is responsible for organizing vari-
ous international conferences, multimedia
lectures and workshop series, and inviting
international experts and scholars to share
the latest developments in media. In addi-
tion, the Chinese academic journal Com-
munication and Society, which is co-orga-
nized with the School of Journalism and
Communication of The Chinese Univer-
sity of Hong Kong and has successively
become the core journal of the Taiwan
Social Science Citation Index (TSSCI)
and the world’s first Chinese subsidiary of
the ICA Journal.

While improving the level of research,
the School of Communication also values
the importance of practice and close ties
with the industry in its operations. Since
2007, the Department of Journalism has
initiated the Pulitzer Prize Winners Work-
shop. Every two years, the Pulitzer Prize
winners are invited to HKBU for a week of
lectures and exchanges of experience. The
Department of Film and Television (now
the Academy of Film) held the University
Student Film and TV Award in the Greater
China Regions and expanded into a global
competition in the Global University Film
Awards in 2018 to provide talents for the

emerging film and television industry in

Greater China.

During this period of time, the School
of Communication mainly explored the
balance between Principles and Skills. It
transformed from a professional teach-
ing-oriented to a school that places equal
emphasis on both research and teaching
and began to offer postgraduate degrees.
Since the early 2000s, universities in
Hong Kong have also introduced the
teaching quality assurance systems from
the United Kingdom and Australia, which
set many specific teaching requirements
in form to test the quality of teaching.
This set of supervision system which is
convenient for managers incorporates
teaching into a set of key performance
indicators (KPI) for assessment. Howev-
er, the cumbersome and tossing of this
system has caused confusion for teachers
and has also brought negative effects on
teaching during the initial implementation
of several years. effect. Fortunately, the
university’s autonomous tradition and
teachers gradual adaptation to the system
have helped the university to step out
of the quagmire, thus back to the phase
where let teaching to teaching and super-
vision to supervision. During this period,
the School of Communication was in a
state of catching up in research, and pro-
fessional training continued to explore

and advance on a solid foundation.
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3. 2015 to present, new knowledge and
paradigm shift

The wide application of big data and
artificial intelligence in media communi-
cation and social media promotes new in-
terdisciplinary knowledge led by data and
computers (such as big data, network inter-
action, algorithm and coding, healthy en-
vironment, automatic content generation,
etc.) into the classroom with systematical-
ly. Subsequently, the educational model of
the School of Communication has shifted
to a new paradigm since 2015. Firstly, the
School streamlined the major subjects.
Starting from 2016, there are three major
subjects, including Film, Journalism and
Public Relations and Advertising. There
are eight concentrations under three ma-
jors, including International News, Chinese
News, Data and Media Communication,
Organizational Communication, Public
Relations, Advertising and Branding, Film
and Television, Animation and Media art.
Among the concentrations, the major of
Data and Media Communication is a new
course co-organized with the Department
of Computer Science, which is the first of
its kind in the Asia-Pacific region.

In terms of research, the School of Com-
munication covers all aspects of media and
communication research, including theo-
retical and applied research, and explores
across the academic fields of computer/big

data, health environment, communication,
social science and humanities. The college
conducts various cooperative research plans
and projects with scholars from other facul-
ties, local universities and overseas univer-
sities. The teachers will carry out different
applied research and surveys for different
enterprises and public sectors. The number
of students enrolled in research postgradu-
ate programs in the School of Communica-
tion each year has doubled from five to six
to 10 to 12. There are currently more than
50 PhD and Master of Philosophy students
from Hong Kong SAR, Chinese mainland,
the United States, the Czech Republic,
Poland, Italy, Bulgaria, Philippines, India,
Greece, Africa and Pakistan.

The newly established The Centre for
Film and Moving Image Research (FMIR)
and Al and Media Research Lab, together
with the original Centre for Media and
Communication Research, expanded the
scope of research and nurtured innovative
research and cooperation projects that kept
pace with the times.

At this time, the School of Communi-
cation regards internationalization as its
core strategy. The corresponding measures
include increasing the number of teach-
ers and students with international back-
grounds, organizing overseas exchange
programs, establishing partnerships with

overseas universities, providing overseas
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internship opportunities, and supporting
cross-regional research cooperation, support
global research projects, encourage teach-
ers and students to participate in high-level
international conferences, etc. For exam-
ple, the School of Communication has
established long-term cooperative relations
with the University of Leipzig in Germany
and Ohio University in the United States
in 2015. Teachers and students from the
three universities would have regular visits,
learning, and exchanges. In 2018, the ‘Asian
Journalism Fellow Scheme’ was launched,
the School of Communication invited well-
known Asian journalists to visit the School
for one semester, and held lectures, work-
shops and other activities at the same time.

Tradition and Transformation:
Problems and Solutions for the
Dilemma of Innovation and Tradition

Challenges from Technologies

Innovative technologies and revolution-
ary online mediated communication have
developed and advanced at a rapid pace.
Digital native media has emerged and de-
veloped since 2000 and has witnessed a
boom in 2010. In 2016, the market scale of
digital native media had surpassed the one
of traditional media with digital platforms.
The Hong Kong Digital Media Report

2018 demonstrates that technology ad-
vancement has a significant impact on the
traditional media institutions (Li & Man,
2018). Many media practitioners negative-
ly speculate the not-too-distant future of
the Hong Kong media industry, but also
believe that new media is the crucial issue
in the future development of the industry.

The report also shows that new media
technologies of data journalism, virtual
reality, and visual display have not been
extensively applied in the media industry
of Hong Kong. The automated generation
of news reports with the assistance of ar-
tificial intelligence technology is still not
achievable for Hong Kong media institu-
tions, who lack long-term plans to strate-
gically integrate digital technologies with
journalistic practices, with insufficient
resources allocated into new media tech-
nology training to the professions.

In the era of technological advancement
and industrial transformation, what knowl-
edge should be taught in media education?
What is the most valuable knowledge?
How should media education adapt to the
social and industrial changes? The adap-
tion of objectives, content, and structure of
the curriculum are the key to solving these
issues from the perspective of the sociol-
ogy of knowledge. Nowadays, the tradi-
tion of journalistic professionalism as the
foundation of the pedagogical paradigms
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has been dismantled, a new pedagogical
paradigm of teaching media and commu-
nication with the dominance of new tech-
nologies of artificial intelligence and big
data has emerged. With such pedagogical
transformation, the ‘Principles’ and ‘Skills’
have been redefined as ‘traditional founda-
tion of media education’ and ‘applications
of new technologies’, co-existed with their
struggling relationship in a new context.
The necessity for paradigm shift has again
become the spotlight in media and com-
munication pedagogy, owing to the break-
throughs in communication technologies.
The new paradigm should be contextu-
alized in the contemporary significance. In
recent years, School of Communication has
foregrounded the interdisciplinary syner-
gy of cutting-edge areas, such as artificial
intelligence and big data, with an attempt
to reconstruct the curriculum design with
a mixture of knowledge in different areas.
Therefore, the mandatory core curriculum
has been systematically redesigned to meet
the needs of the new media age. For exam-
ple, for the 2016 and previous cohorts, the
School offered three mandatory courses
in the core curriculum in communication
studies, including Introduction to Commu-
nication: A PRA and ORGC Perspective,
Introduction to Moving Image and Sound,
Introduction to Journalism, and one selec-

tive course from Visual Communication,

Developing Creativity, Current Hong Kong
Issue for Communicators, Media Manage-
ment, Culture, Society and the Media, or
Communication, Technology and Change.
For 2017 and 2018 cohorts, the School has
changed the setting of the core curriculum,
with three mandatory courses as /ntroduc-
tion to Media and Communication, Ethics,
Law and Communication and Multimedia
Storytelling, and one selective course from
Media, Culture and Society, Media Writing
and Production in English, Visual Com-
munication, Writing and Producing for the
Chinese Media, Big Data and Nonverbal
Communication or Al and Digital Commu-
nication. For the 2019 cohort, the core cur-
riculum is composed of four courses, with
three mandatory courses same as the previ-
ous ones, and one selective course to choose
from a range of three courses instead of six,
which are Visual Communication, Big Data
and Nonverbal Communication, and Al
and Digital Communication. The transfor-
mation of curriculum design of School of
Communication, particularly the latest set-
ting of three selective courses, signifies the
School’s attempt to integrate advancements
of Al and new media with the curriculum
to cultivate students’ comprehensive skills
beyond the traditional media and communi-
cation studies, which is needed in the evo-
lutionary age of digital media. (See Table 1
for highlight of changes in courses)
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Table 1

Highlight of Changes in Courses (School of Communication of Hong Kong Baptist University)

Enrolled in 2016 or before Enrolled in 2017 & 2018  Enrolled in 2019 or after

Introduction to Communication: A PRA and
ORGC Perspective

Introduction to Media and Communication

Introduction to Moving Image and Sound

Ethics, Law and Communication

Introduction to Journalism

Multimedia Storytelling

Visual Communication

Media, Culture and

Society
. . Media Writing and
Developing Creativity Production in English
Current Hong Kong Issue for Comminicators Visual Communication

Media Management

Writing and Producing
for the Chinese Media

Culture, Society and the Media

Big Data and Noverbal Communication

Communication, Technology, and Change

Al and Digital Communication

The majors and concentrations offered
at School of Communication have also
undergone a directional change. Taking the
Department of Journalism as an example,
the major of journalism initially offered
three concentrations: Chinese Journalism,
Broadcast Journalism, and International
Journalism. A new concentration of Fi-
nancial Journalism was offered later, and
Broadcast Journalism was merged into
Chinese Journalism. In 2018, Financial
Journalism was merged into Chinese Jour-

nalism as well, and the department offered

the first interdisciplinary concentration of
communication and computer sciences in
Hong Kong-Data and Media Communica-
tion in collaboration with the Department
of Computer Science. The current concen-
trations in the major of journalism are Chi-
nese Journalism, International Journalism,
Data and Media Communication. The new
concentration not only enable students to
master data-driven journalism and exploit
technologies in daily journalistic practices,
but also reflects the changes in the teach-
ing concepts and the importance of new
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knowledge.

Teaching and research staff is the funda-
mental component of School of Communi-
cation’s pioneering endeavours. There are
currently over 90 full-time faculty mem-
bers in the School, half of whom are aca-
demic professionals and half of whom are
industrial practitioners, with additional 50
adjunct part-time lecturers with industry
background, 50 general staff and techni-
cal staff. To fulfil the needs of curriculum
reformation, the School has recruited eight
faculty members with expertise in com-
puter science, digital media, network anal-
ysis, data and artificial intelligence, and
other cross-disciplinary backgrounds in
recent years. Additionally, some cross-dis-
ciplinary courses are taught by faculty
members from the Department of Com-
puter Science of the Faculty of Science.
The School has also established a strate-
gic partnership with Tencent, the world’s
largest Chinese media content provider, to
better integrate technology with media and
communication teaching.

The students are educated to prepare to
meet the needs of new media age through
on-campus activities. For example, San Po
Yan, an experimental newspaper edited and
operated by students of the department of
journalism in School of Communication
has developed from traditional paper media
to media with multiple modes, including

online news, electronic publication, and
social media editions. The students’ practi-
cal training is not constrained to solely one
domain, but extended to applications in all
media platforms, including print media,
radio and television, digital media, and
mobile applications.

Technology-assisted journalistic prac-
tices have become inevitable in the domain
of journalism. Communication and media
teaching should also be supported by suf-
ficient technological facilities. In 2018, the
Media Innovation Laboratory for Artificial
Intelligence and the Virtual Reality and
Augmented Reality Studio were estab-
lished and started operation in School of

Communication.

The Distance between Ethics and
Practices in Journalism

‘Truth is virtue’ is the motto of School
of Communication of HKBU. We hope
that students should approach and uphold
the truth through courage and responsibil-
ity to find the truth, wisdom to check the
facts, and honesty and genuineness to life
and career. In the School, courses in ethics
and morality are mandatory.

In recent years, the society of Hong
Kong has witnessed a series of social
movements, and students in tertiary in-

stitutions are concerned about and even
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participate in them. Students of School of
Communication of HKBU are required
to participate in various on-campus and
off-campus practices which might allow
them to be exposed to the social and media
realities. When students are in the front-
lines of interviewing, shooting, and report-
ing these movements, they may encounter
ethical and moral dilemmas. How do they
position themselves in the reporting scene?
Could they uphold journalistic profes-
sionalism and objectivity? Could they put
theories into practice with rationality? It is
also a challenge for the School to nurture
values, to maintain journalistic profession-
alism, and to keep up with conscience and
social responsibility for the students. It is
an arduous task in the current social con-

text of Hong Kong.
Conclusion

In the age of technological advance-
ment and industrial transition, School
of Communication of HKBU meets the
changes with flexibility in pedagogical
practices, with highlights on the synergy
of teaching and technology, the domi-
nance of new knowledge in education,
and evolution of curriculum design, thus,
to implement the paradigm shift in media
and communication teaching and uphold

the motto of ‘truth is virtue’ and the ethical

foundation of the discipline.

The tradition of journalism education in
Hong Kong emphasizes practical training,
nurturing journalistic skills including news
writing, reporting techniques, and televi-
sion and broadcast production. The School
of Communication of HKBU offers new
courses integrating communication studies
and computational data processing tech-
niques to meet the needs of technological
development, which could be perceived
as the professional training of ‘Skills’ in
compliance with the tradition of journal-
ism education in Hong Kong. The devel-
opment of media and communication edu-
cation is characterized by the co-existence
of divergence and convergence in the ped-
agogy. Although media has been reshaped
and its relationship with human beings has
been transformed in the age of technologi-
cal advancement, the ethical foundation of
journalistic professionalism and practices
remains unchanged. The flux in the inter-
play between journalistic professionalism
and dynamic media ecology and social
realities has been perpetuated with the
advancement of cutting-edge technologies
(e.g., artificial intelligence, algorithm, big
data, and automated generation of con-
tent).

With the maturity of artificial intelli-
gence, machine-generated content, chatbot,
and robot anchor could be realized, but
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journalistic professionalism is still the core
competency of human generated journal-
ism, particularly in conducting interviews
and reporting. Media and communication
practitioners should exploit the technology
to assist the journalistic work and promote
the efficiency and productivity of news
data analysis. The experience and skills
of journalists are still the fundamental
and preliminary components of investiga-
tive and in-depth reporting. The relevant
courses in the media and communication
curriculum aim to nurture the students for
the skills of data collection and analysis
in news reporting and their competency in
their future career in the new era with the
advancement of digital media and intelli-
gent communication facilities.

In the trajectory of the development
of media and communication teaching in
Hong Kong, theories and research method-
ologies have complemented the practical
training to meet the need of social develop-
ment (Lo, 1989). Subsequently, the teach-
ing model of Principles leading Skills has
been proved to be effective in more than 20
years of application and exploration. In the
context of technological advancement, the
core curriculum of School of Communica-
tion of HKBU transformed with cross-dis-
ciplinary foundations, such as Big Data
and Non-verbal Communication, Artificial

Intelligence, and Digital Communication.

The offering of various majors and concen-
trations is adjusted to stay abreast of social
and technological changes, with the new
concentration of Data and Media Com-
munication. This is not to add one or two
technology-related courses to traditional
journalism and communication courses, or
to allow students to simply get access to
the inter-disciplinary field of information
technology, learning the skills of writing
codes and making sense of big data, in
order to make the original teaching model
look better, but a fierce leap forward to
solve new problems in an overall system.
It is called a fierce leap forward because
the previous balance between ‘Principles’
and ‘Skills’ has encounter new variables in
practice, and it is no longer competent to
effectively solve the corresponding prob-
lems in media and communication educa-
tion caused by the latest development of
society and news media. Frameworks and
concepts of new knowledge provide a new
paradigm for theory and practice, serving
media industry and adding legal, moral and
ethical thinking to the challenges brought
by technologies.

The advancement of technology opens
up opportunities and possibilities in ed-
ucation. The high-tech facilities make
research, teaching, and learning more
convenient. But Internet and multimedia is

also a threat to tertiary education (Taylor,
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2010), which should not be a panacea for
education. Preservation of the essential
pedagogical traditions is requisite in the
new era. Transformation is not equal to
demolishing all traditions. New changes
should be appreciated and understood with
the traditional values, and be boosted by
novelty and innovation.

The paradigm shift in media and com-
munication education is partly caused by
the technological development and its
applications, but more fundamentally, is
driven by the ideas of innovative educa-
tion. For example, the class delivery mode
is changed from face-to-face to online due
to the pandemic, facilitated by new tech-
nologies of computers and the Internet.
Going beyond such tools, the practices
of teaching and learning how to build the
interactive map of the pandemic with the
aim to debunk the relevant misinformation
represents the technology-driven paradigm
shift in media and communication teach-
ing. In the wave of new media, the new
interpretation of the media industry will
facilitate the emergence of the new knowl-
edge system and pedagogical modalities in
media and communication teaching. Such
paradigm shift does not mean to dismantle
and reconstruct, but to touch up within the

basis of traditional values in the discipline.

The surging market demands for big
data and Al talents in a wide range of in-
dustries, including non-technical fields like
media, business and medicine, give rise to
the needs for universities to nurture talents
that can bridge their own areas and infor-
mation technology. Pertaining to the defi-
ciency in the institutional training of digi-
tal media and data sciences in Hong Kong,
the local universities, including School of
Communication of HKBU, can strengthen
the cooperation with Hong Kong media to
facilitate students’ training at school and
future career in the industry. In addition,
relevant training can be offered to the in-
dustry practitioners, including journalists
and editors, to stay perfect in the global
wave of digitalization.

The media industry is one of the most
impacted industries in the age of new
technology, but it also benefits most from
the proliferation of artificial intelligence
and Internet technologies. Thus, media
and communication education should at-
tach vital importance to the technological
advancement and its application into the
practices. However, the virtues of jour-
nalistic professionalism and liberal arts
education are still the fundamental compo-
nents in media education. This might be a

balance in the new paradigm.



Innovative Teaching and Learning 3 (1) 125

References

Apple, M. (1976). Ideology and curriculum. Routledge.

Ball, S. (2008). Some sociologies of education: A history of problems and places,
and segments and gazes. The Sociological Review, 56(4), 650-669. https://doi.
org/10.1111/ j.1467-954x.2008.00809.x

Bernstein, B. (1971). Class, codes and control (Vol. 1). Routledge.

Chen, B. (2000). Zhi shi she hui xue [Sociology of knowledge]. Jiao yu da ci shu [En-
cyclopedic dictionary of education]. Retrieved February 20, 2020, http://terms.
naer.edu.tw/detail/1306728/

Chen, Z. (2006). Dang dai jiao yu she hui xue dao lun [Introduction to the modern so-
ciology of education]. Psychological Publishing.

Cheng, Y. C. (2015). Paradigm shift in education: Toward third-wave research. In L. D.
Hill & F. J. Levine (Eds.), World education research yearbook 2015 (1st ed., pp.
5-29). Routledge.

Dahlberg, G., & Popkewitz, T. (2000). Educational knowledge. State University of
New York Press.

Greenberg, S. (2007). Theory and practice in journalism education. Journal of Media
Practice, 8(3), 289-303.

Hong Kong Information Services Department. (2019). Hong Kong: The facts — the
media. Retrieved February 22, 2020, from https://www.gov.hk/en/about/abouthk/
factsheets/docs/media.pdf

Hong Kong University Grants Committee. (1996). Higher education in Hong Kong - a
report by the university grants committee. University Grants Committee. https://
www.ugc.edu.hk/big5/uge/about/publications/report/hervw/ugcreport.html

Hu, S. W. (2017). The development and internationalization of higher education in
Hong Kong. The Hong Kong Teachers’ Centre Journal, 16, 55-69.

King, E. (1971). Education and social change. Melbourne Studies in Education, 13(1),
1-22.



126 Cong Chen & Yu Huang

Li, R., & Man, Z. (2018). Xiang gang mei ti zhu guan ge ren zhuan fang [Personal in-
terviews with Hong Kong media chiefs]. In R. Li, & Y. Huang (Eds.), Hong Kong
digital media report 2018 (pp. 36-57). Chung Hwa Book.

Liu, L. (2018). Zai he shui jing shui xuan wo zhi zhong: yi guo liang zhi xia de xiang
gang xin wen sheng tai (zeng ding ban). [In the whirlhole of the river: Hong
Kong’s news ecology under one country, two systems (Revised edition)]. Show
we Information.

Liu, S. (2016). Jian ming xiang gang shi [A brief history of Hong Kong]. Joint Pub-
lishing.

Lo, V. (1989). Mi su li da xue xin wen zhuan xue yuan dui zhong hua min guo xin wen
jiao yu ji xin wen shi ye de ying xiang [The influence of school of journalism at
university of Missouri on journalism education and journalism in the Republic of
China)]. Mass Communication Research, 41, 201-210.

Mannheim, K. (1936). Ideology and utopia: an introduction to the sociology of knowl-
edge. Routledge & K. Paul.

Merton, R. K. (1968). Social Theory and Social Structure. Free Press.

Moore, R., & Young, M. (2001). Knowledge and the curriculum in the sociology of
education: Towards a reconceptualisation. British Journal of Sociology of Educa-
tion, 22(4), 445-461. https://doi.org/10.1080/01425690120094421

Seddon, T. (2014). Renewing sociology of education? Knowledge spaces, situated en-
actments, and sociological practice in a world on the move. European Education-
al Research Journal, 13(1), 9-25. https://doi.org/10.2304/eerj.2014.13.1.9

Taylor, M. C. (2010). Crisis on campus: 4 bold plan for reforming our colleges and
universities. Knopf.

Toulmin, S. (1999). Knowledge as shared procedures. In Y. Engestrom, R. Miettinen &
R. Punamaiki (Eds.), Perspectives on activity theory (pp. 53-64). Cambridge Uni-
versity Press.

Whitty, G., & Young, M. (1976). Explorations in the politics of school knowledge. Naf-
ferton Books.



Innovative Teaching and Learning 3 (1) 127

Young, M. F. D. (1971). An approach to the study of curricula as socially organized
knowledge. In M. F. D. Young (Ed.), Knowledge and control. (pp. 1-19). Collier-
Macmillan.

Yu, X., Zhu, L. L. & Duo, Z. (1998). A comparative study of journalism education in
Hong Kong. Journalism & Communication, 5(1), 21-33.

Zhang, K. (2018). Xiang gang jin hui da xue chuan li xue yuan [School of communi-
cation at Hong Kong baptist university]. In the Research Committee on the His-
tory of Journalism and Communication Education of China Journalism History
Society (Ed.), Zhong guo xin wen chuan bo jiao yu nian jian 2018 [Yearbook of
China news communication education (2018)] (pp. 395-401). Wuhan University
Publishing.

Zhang, Y. & Li, J. (2019). Mi su li xin wen jiao yu mo shi zai xian dai zhong guo de
yi zhi: jian lun di guo shi ming, mei guo shi jian zhu yi yu zhong guo xian dai
hua [Transplantation of Missouri journalism education model in modern China:
On imperial mission, American practicalism and Chinese modernization]. In Y.
Zhang (Ed.), Chuan bo zong heng: li shi pai luo yu quan giu shi ye [Crisscrossing
communication research: Historical contexts and global perspectives] (pp. 343-
376) Linking Publishing.

Zhang. J., Wu. X., Yao. X., Li. H., & Wu. Y. (2009). Xiang gang jing ji yan jiu: jing ji
zhuan xing, jing zheng li yu jing ji zeng zhang ke chi xu yan jiu bao gao [Hong
Kong economic research: economic transition, competitiveness and sustainability
of the Hong Kong economy]. Hong Kong Central Policy Unit. https://www.pico.
gov.hk/doc/en/research_reports/HK Economy.pdf

Zhou, S. (1995). Jiao yu zhi shi she hui xue de ji ge zhong yao gai nian [Several im-
portant concepts of sociology of educational knowledge]. Kong Da Xue Xun [Na-
tional Open University], 157, 49-52.

Received May 12, 2021
Accepted June 30, 2021



